So what’s the big idea?

#RESET the brand of
God’s finest creation.

“

Invite to the way of your Lord with
wisdom and good instruction and argue
with them in a way that is best. Indeed,
your Lord is most knowing of who has
strayed from His way, and He is most
knowing of who is [rightly] guided. (16:125)
Forbes estimate that we are served up between 4000-10000
adds per day1. That is a lot of messaging and unfortunately in
and amongst the shoes and burger adds, there are millions of
dollars spent in messaging to discredit the Prophet Muhammad
and slander him. These funds are being used to spread lies and
slander. This makes for a hostile environment online and offline
when it comes to considering the Prophet and his call.
This reality is further worsened by the fact there is an absence of any
coordinated authentic messaging of our beloved Prophet. Countless
community Dawah organisations actively engage with leaflets and
lectures, but what we are yet to see is a strategic engagement of the online
environment. Until now.
RasulAllah.online is seeking to raise funds and invest scientifically. Working
with data scientists we are eager to get to work, profile by profile, to present
the irresistible call of our beloved.
We believe actively engaging and empowering the brand of our beloved will
initiate a genuine response and start a process of education for the people we
engage, that leads to them being able to see the reality of who he was. This
will ensure the true call of the final messenger shines through and profile by
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profile, people can see the truth of the Prophet Muhammad and gradually see
any attack on him to be in bad taste and simply untrue.
The Prophet sallallaahu ‘alaihi wa sallam said:
“I am the guarantor of a home in the upper part of Paradise for whomsoever
possesses good conduct.” (Abu Dawood).
This is an authentic tradition of the final messenger, but his call for good
conduct is known to few. He was the embodiment of class, manners and
courtesy, because he was a true and honest Prophet of God, who knew the
value of etiquette. As he reminded us, ‘Indeed Allaah dislikes the rude and
disrespectful.’ (At-Tirmidhi) and so it’s no surprise he was the beloved of his
people and the billions of people who have accepted him without seeing him.

We have a three-step process we intend to execute with the funds you
entrusted us with:
1. We have identified a data scientist to work with us on engaging those
profiles of non-Muslims who do not know who the Prophet was and
accept the free speech argument, that provides the cover to offend and
disrespect. We are eager for you to fund this thread so we can build the
smart advertising to challenge this.
2. We have a turn-key media purchasing solution, which will allow us to
secure premier online advertising spots for the message of the beloved.
This needs to be multi-channel with each space reinforcing the message
of the other. At the heart of this is Facebook advertising and google. Using
their add space to present his message and then reinforcing with wider
communications.
3. TV is still a key influencer. As such we have developed an outline plan of
working with Sky SmartAds to engage the wider market and reinforce the
first two steps.

Ultimately the plan needs funding. Today it stands as simply plan. We need
your funds to make it a reality. We are committed to the principle and now
need your assistance to deploy funds to honour our Prophet Muhammad. To
show the world his way.

This Ramadan we will see countless hadith on why to give to charity, today
we ask you to take a step back, and fund the effort to honour the name of our
beloved, from where all those hadith come.
The Prophet sallallaahu ‘alaihi wa sallam said: “I was only sent to bring good
conduct to perfection.” (Ahmad), but he is not known for that amongst the
general population. He should be.
Allaah praises His Prophet greatly when he says that which translates as: “And
indeed you [O Muhammad] are of a great moral character.” (Al-Qalam: 4).
Let us also praise him in the most visible and impactful way possible. Let’s take
it across the social media space, into the wider mainstream space, and reset
how our beloved is known.

Make your socials green, donate in his name and never forget,
his words, The Prophet, upon be peace, said: “The believer’s
shade on the Day of Resurrection will be his charity.” (At-Tirmidhi)

